


By Jonathan Bye

Managing Director, Vimto

FDFplacesgreatvalue on itsSMEmembers, who form 68%
of our total membership. During the yearwe have re-doubled
our efforts to provide services which reflect the differing
needs of saller food and drink canpanies.

Asthe SMErepresertative on FDFs Executive Committee,

I haveworked dosely with FDFs member servicesteam to
reviewwhat our SME mmbers mog want and value fom
membership. As SMES often have Imited resources, we
have foaused ou efforts on providing servicesthat help
companies © be mae compettive through relevant and
timely information and lobhying activity on the issues that
matter most. For exarple, FDFs Sales Directors’ Forum
(formerly GTLC) ashad increasng participation from SME
members at our meetingswith senbor retail trading directors.
We launched ahotline for SVIE enquiies and amonthly
SMEBUlletin along wih arange of exalisive discounts on
professional servies through our Canmercial Partneas.

We continue to give SMEnembersavoice m key isues

and successfully lobbied for the aeation of asupermarket
ombudsman. Loking ahead, wewill continue to develop
and improve our servies including hosting anannual event
dedicatedto SME food and drinknanufacturers. Our priority
is to m&e adifference for our smeller members, aswell as
the larger ones helping to underline our postion asthe voice
of UK food anddrink manufacturing.

Jonathan epresents FDB'SME members

By Paul Feeston

Chief Executive, apetito

FDF is constantly striving to enselits members get the
best possible value &m their subscription fee. \& operate
to highly professional standards of financial management,
preparing an annualalling three-year business plan and a
detailed budget for the following yearwhich ae presented
by the Finance Committee to Council in September each
year for appoval.

FDF works to a leak even budget and has done so
successfully for several years, dealing with industry
consolidations as they occuCurently, 85% of FD§’

total income is fom company members’ subscriptions.
About 70% of total expenditue relates to sté costs and
communications ppgrammes. Building expenses, travel
and representation costs, administrative expenses and the
subscription to our Ewpean body CIAA account for the
remainder of the expenditue.

Monthly management accounts track the finances and
any lesulting variances ar dealt with at the time so when

it comes to year end, therae no surprises in ster A
summary paper including the audited year end accounts is
presented at the AGM for appwal by Council. Our priority
is ensuring that we demonstrate how the ganisation
makes a dference for our members and that it does so

in an efficient way that makes best use of our available
resources.

Paul is FDE'Teasuer

Minister for Food,
Farming & the
Envionment

Jim Fitzpatrick
praises industng
environmental progress




Industry in action

A powerful advocate
for the food sector

As the respected advocate of the UK’s
largest manufacturing sector, FDF has
spent the past year ensuring that industry’s
voice has been heard by policy makers,
politicians, the media and other opinion
formers. Our strong profile ensured that

we were able to hold regular meetings with
Ministers in key Government departments —
and their shadows on the Conservative and
LibDem front benches — as well as senior
officials in Defra, Department of Health,
Department of Business, Innovation and
Skills and the Food Standards Agency.

In Parliament, we continued to raise
awareness of our issues through events
such as our annual reception in the Palace
of Westminster, which was used as the
launchpad for our new report on industry’s
reformulation efforts, backed by Public
Health Minister Gillian Merron. During the
year we also hosted a successful dinner
for 12 Westminster MPs with Scottish
constituencies, including Scotland Office
Minister Ann McKechin and leader of the
SNP in Westminster Angus Robertson MP.
We continued to support the efforts of the
All Party Parliamentary Group focused on
food and drink manufacturing, which is
chaired by Bill Wiggin MP and hosted a
number of successful events during the
year. And we joined forces with the National

Farmers’ Union and the British Retail
Consortium to run fringe events at all three
annual political party conferences.

We remain active in the debates within the
EU institutions, supporting our European
association CIAA as well as lobbying in
our own right. For instance, as part of our
advocacy efforts around labelling based
on Guideline Daily Amounts, we hosted a
Brussels dinner during the year attended
by 100 officials, MEPs and other decision
makers including the then EU Health
Commissioner Androulla Vassiliou.

Other activities that underpin our
communications work include our

annual President’s Dinner, at which the
Government’s Chief Scientist Professor
John Beddington was guest speaker in
2009. Our regular breakfast briefings for
members continue to prove popular and
during the year members were able to
hear from the Chair of the Government’s
Council of Food Policy Advisors, Dame
Suzi Leather, and Chief Executive of

the Committee on Climate Change,

David Kennedy. Our annual Community
Partnership Awards showcases excellence
in the industry on areas such as workplace,
environment and education.

The Scottish Food and Drink Federation
continued to build awareness of the
industry through initiatives such as the

Cross Party Group on Food in the Scottish
Parliament; its chairmanship of the CBI
Scotland Trade Association Committee;
and its ongoing participation in the Scottish
Government’s National Economic Forum.

Food issues rise up
the policy agenda

One of the hallmarks of 2009 was how
quickly food issues rose up the policy
agenda. This has allowed FDF to deliver
key messages about the strategic
importance of our sector — which are
clearly resonating at the highest levels of
Government.

During the year, Parliament’s influential
Environment, Food and Rural Affairs
Committee launched an inquiry on future
food security — to which FDF gave both
written and oral evidence.

The summer of 2009 saw the start of a
public consultation on Defra’s Food 2030
vision, the long awaited response to the
Cabinet Office’s Food Matters report.

FDF worked closely with Defra and our
food chain partners in the farming and
retail sectors to shape and develop a way
forward aimed at making sustainable food
production a key strategic priority in its
own right. The final document, launched in
January 2010, fully recognises the role and
importance of food manufacturing. Defra is

now producing an action plan and defining
the concept of a ‘healthy, low impact diet’
- and FDF is contributing proactively to this
work.

North of the border, SFDF has played

an influential role in the development of
Scotland’s food and drink policy, and was
asked to join the Scottish Government’s
Leadership Group which will deliver the
next stages of the policy.

Taking positive action
on the health debate

The launch of our report on industry’s
reformulation efforts — Recipe for Change
— by Public Health Minister Gillian Merron
was one of a number of highly visible
activities designed to promote our sector’s
positive contribution to the health and
wellbeing debate here in the UK.

During the year, we continued to promote
the importance of nutrition information
based on Guideline Daily Amounts —
hosting events here in the UK for key
opinion formers; developing new consumer
advertising campaigns which ran in GP
surgeries; and successfully maintaining

a strong coalition of industry partners.

In addition, we have actively supported
CIAA’'s campaigning efforts targeting

Continues on page 10
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the European Parliament and European
Council. FDF and its members take
immense pride from the fact that more
than 90 companies are now providing GDA
information on the front of food packs

here in the UK. Our work has also been
replicated across all 27 EU Member States
with GDA labelling now the primary method
used.

We continue to support Business in the
Community’s pan-industry campaign

on workplace wellbeing — promoting

the importance of this issue within our
sector, developing new guidance for
employers and highlighting the incredible
achievements of our members.

As part of our wide-ranging advocacy
programme, we have run a number of
briefings at major events during the year
ranging from the annual British Dietetic
Association conference to BITC’s Health
and Work Summit.

Policy makers have remained active on
the health and wellbeing agenda and
FDF has ensured that industry’s voice is
heard by those running the Government’s
obesity strategy. We have also worked
constructively with the Public Health
Commission, which developed a series
of recommendations for the Conservative
Party.

We are also encouraged by the progress
of the Change4Life social marketing
campaign and the positive contribution
being made by a number of our leading
members.

During the year, FDF’s technical teams
engaged with Food Standards Agency
officials to ensure they understood the
technical challenges of reformulation
ahead of the publication of the Agency’s
recommendations on saturated fat and
energy reductions. We have also
co-ordinated pan-industry responses to
the FSA’s consultations.

Meanwhile, FDF has worked closely
with the Department of Health on the
development of the Healthier Food
Mark, which is designed to cover public
sector procurement in England. We
encouraged the Department to establish
an Industry Steering Group to oversee
the development of the Mark and have
played an active role in ensuring that the
criteria on nutrition and sustainability are
pragmatic and workable for food suppliers.

The environment:
continued leadership

FDF’s Five-fold Environmental Ambition
shows what industry can do to meet the
challenges of sustainable production while

delivering safe, affordable and nutritious
food to consumers. Our second annual
Progress Report, published in December
2009, shows that members are firmly on
target with our carbon ambition; are fully
engaged on food and packaging waste;
and are making real advances in respect of
water and transport.

But expectations continue to evolve.
WRAP - the Government body responsible
for waste and packaging - is in the
process of assuming a wider remit for
environmental impacts throughout the
supply chain and is keen to move from
securing weight-based reductions in
packaging to carbon emission reductions
for products themselves.

This was reflected in discussions around
successor arrangements to the current
Courtauld Commitment, which underpins
our efforts in this area. FDF and member
companies played an active role in helping
to shape the new proposals.

WRAP will in future also be responsible
for the Federation House Commitment,
currently owned by Envirowise, which
underpins our water reduction target. At
the same time there is growing recognition
of the significance of water use in both
primary production and the home,

all of which contributes to the overall
footprint of the product. FDF is actively

participating in these wider debates to feed
into our planned review of the Five-fold
Environmental Ambition during 2010.

That review process will also have to
take account of a range of Government
initiatives announced during 2009,

in particular the major Budget
announcements on new carbon reduction
targets; incentives for energy efficiency;
and support for new green technologies.
A suite of strategy documents followed in
the summer centred around a key policy
paper entitled ‘Transition to a Low Carbon
Economy’.

Much of this is still work in progress,
providing very full agendas for our new
issue-based Working Groups under the
restructured Sustainability Steering Group.

There was a further and unwelcome
surprise in the December Pre-Budget
Report for 2010, when the Chancellor
announced a reduction in the Climate
Change Levy discount for Climate Change
Agreement holders. FDF lobbied hard to
reverse that decision and has also been
pressing for greater clarity and consistency
on a range of related issues, including
Renewable Heat Incentives and Feed-In
Tariffs.

Continues on page 12
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The sheer complexity of measures in this
area is an increasing cause for concern,
compounded by uncertainty over future
policy developments following what
happened at the Copenhagen Climate
Change summit.

Food safety is our
sector’s top priority

Food safety remains at the core of our
advocacy work and we are very active

in representing members’ interests in
negotiations on key pieces of proposed
European legislation as well as UK voluntary
measures.

Our work in Brussels includes recent
lobbying activities around the Food
Information Proposal, particularly in
relation to legibility, mandatory nutrition
labelling, national schemes and country
of origin information. We are also lobbying
on detailed aspects of the Novel Foods
Proposal and have been working very hard
with the European institutions to reach a
technical solution on genetically modified
low level presence.

Over the past year we have focused on
tackling issues on the timing, content and
enforcement of the Nutrition and Health
Claims Regulation which is already affecting
the full breadth of our membership. We have

addressed this complex work together with
colleagues representing our sector groups
and associations to maximise our influence.

In the UK we have been influencing the
development of policy and its impact on
our sector through frequent and targeted
meetings with FSA officials, Government
advisors, stakeholders and other experts.
We have also responded to an increasing
number of consultations particularly in the
areas of reformulation, labelling, hygiene,
allergens and enforcement.

FDF submitted oral and written evidence to
the House of Lords Science and Technology
Committee on Nanotechnologies and Food.
In parallel, our engagement both in the UK
and Europe on new technologies continues
to be one of the areas that generate most
public interest.

The work of the Food Safety and Science
Division has been particularly visible in a
number of technical areas where we have
been able to identify issues and provide
practical solutions. Colleagues have
contributed to and developed guidance
documents on food improvement agents,
food contact materials and food to feed
manufacturing. In addition we switched
from monitoring to action in the area of
process contaminants, where controversial
measures proposed by the Commission
are currently being re-examined as a direct

result of our lobbying activities, including
timely provision of information.

We continue to represent members’
interests in our work on incident
management and prevention both through
constant interactions with FSA officials
and through careful scrutiny of the Rapid
Alert System for Food and Feed and other
international incident notification schemes,
which have resulted in FDF submitting
recommendations to the European
Commission on how to improve their
system. Through the work of the incident
management group we continue to push
the FSA for a more proactive approach to
incident prevention and assist FSA officials
in keeping their incident procedures up to
date and under scrutiny.

A strong voice for
Scottish industry

Improving perceptions of the industry and
promoting it as a career destination of
choice has been a big focus of the Scottish
Food and Drink Federation’s work this

year. With grant funding from the Scottish
Government, SFDF produced a short
careers film — A World of Opportunities — as
well as five film case studies about member
companies.

The careers film was launched at a

screening in the Scottish Parliament in the
autumn in front of an invited audience of key
stakeholders from the education community
and Scottish Government Environment
Minister Roseanna Cunningham. The film
has been widely commended and is now
being used by a range of universities and
colleges as a teaching resource. In addition,
Learning and Teaching Scotland has made
the film available to all schools via its
website.

On the back of this success, SFDF has been
awarded grant funding for a national schools
programme to promote the sector.

Sustainability issues featured

prominently during the year and SFDF
made representations as the Scottish
Government’s Climate Change Bill passed
through its legislative stages in the Scottish
Parliament and submitted responses to
consultations on a Zero Waste Plan and a
Renewables Framework.

SFDF also established a project with the key
environmental business support agencies

to develop and evaluate the performance

of an online data management tool that will
collect waste, water and energy data from
companies in Scotland.

On the health agenda, SFDF made
representations to Richard Simpson MSP
about his proposed Bill to limit use of trans

Continues on page 14
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fats in food, and our Healthy Working Lives
pilot gave an opportunity for 2,000 staff
from member companies to benefit from
involvement in the work-based programme.

Proactive support
during the downturn

We have been vocal in our belief that
Government should be looking to minimise
the burdens placed on manufacturers
emerging from recession, which is why
issues relating to employment law feature
prominently in our work as we lobby to
preserve the competitiveness of our sector.

During the year we joined other employers’
organisations to lobby on the EU Temporary
Agency Workers Directive. We were
encouraged by the decision to delay the
implementation to October 2011 and by the
amendments to the UK’s interpretation and
implementation of this significant piece of
new employment legislation.

Our submission to the Low Pay Commission
asked for a cautious approach to increasing
the national minimum wage, and members
were heartened by the news that from 1
October 2009 the adult minimum wage rate
would rise by 1.2%, which we felt was fair
given industry conditions.

We continue to keep members informed
on legislative changes that may affect

them - such as our briefings on the impact
of the new migration points based system
- and have helped members manage their
businesses better through the provision of
robust market data on pay, conditions and
benefits. In addition, we have launched

a monthly news alert to provide a topline
view of key employment and skills issues
affecting our sector.

We have supported Improve, our sector
skills council, and its plan to introduce the
first employer-developed system of awards
for unit-based skills that will count towards
accredited national qualifications. We
hosted a workshop to help shape Improve’s
initiative to develop industry standards for
sustainable food production. We have also
supported Improve in developing a strategy
to improve the practical application of food
science and technology within the school
curriculum in order to increase the supply of
skills in these areas for the future.

During the year, FDF joined the Diploma
Champion Network in support of the new
Diploma in Manufacturing and Product
Design and we have signed up to the
Backing Young Britain campaign.

As mentioned earlier, FDF has also

lobbied for the creation of a supermarket
ombudsman and we are delighted that
Government has now agreed to implement
this measure, which we feel will help smaller

businesses in membership. We also joined
other trade bodies in lobbying Government
for a trade credit insurance scheme which

was introduced in April 2009.

Delivering value for
our members

FDF is committed to delivering best
possible value for our broad-based
membership. As part of that commitment,
our new Member Services Director has
implemented a recruitment and retention
strategy complemented by an enhanced
account management service to foster
even closer relationships with member
companies.

During the year we relaunched our website,
with new features and functionality
developed on the back of feedback

from members. Other tools, such as our
membership database, are helping us to
improve the services we provide companies
and their staff.

We have refocused our efforts to ensure
we deliver a pertinent range of services for
our SME members including a dedicated
hotline for enquiries and help, as well as a
new monthly SME Bulletin and quarterly
executive briefings on the issues that
matter most to SME food companies.

The associations in membership and our

sector groups continue to provide us with
credibility when making representations to
policy makers and regulators. During the
year, we actively engaged and co-ordinated
lobbying efforts with their partner European
sector associations to secure important
derogations to residues and contaminants
legislation; to provide proactive issues
management; and to communicate
positions to key opinion formers and media.

FDF also established a dedicated incident
management team to keep members
informed on the swine flu pandemic,
offering advice on business continuity
planning and the latest predictions for the
spread of the outbreak.

Meanwhile, FDF continues to seek new
ways to generate income and provide
added-value services for members. The
launch of our new Commercial Partner
scheme has provided FDF companies

with a new range of discounts on services
provided by leading companies in the fields
of law, accountancy, consultancy, market
insight and insurance.

Our Sales Directors’ Forum continued to
provide companies with opportunities to
meet senior retailers including Mike Coupe
of Sainsbury and ASDA’s Darren Blackhurst.
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The FDF family

FDF’s family includes 13 associations in full membership, seven sector groups and other

member organisations which provide us with a unique channel through which we can
understand how issues affect companies of all sizes.

Associations in membership

Association of Bakery Ingredient
Manufacturers

Association of Cereal Food
Manufacturers

British Coffee Association

British Oat and Barley Millers’
Association

British Starch Industry Association

Cereal Ingredient Manufacturers’
Association

European Malt Product Manufacturers
Association

Federation of Bakers

Food Processors’ Association

Frozen and Chilled Potato Processors’
Association

Infant and Dietetic Foods Association

Margarine & Spreads Association

Potato Processors’ Association

Salt Manufacturers’ Association

Seasoning & Spice Association

Snack, Nut and Crisp Manufacturers’
Association

Soya Protein Association

The Sugar Bureau

The United Kingdom Tea Council

UK Association of Manufacturers of
Bakers’ Yeast

UK Herbal Infusions Association

Sector groups

Biscuit Cake Chocolate and Confectionery; Frozen Food; Meat; Organics; Seafood;
Vegetarian and Meat-Free Food; Yoghurt and Chilled Desserts.




The Food and Drink Federation represents the interests of the UK’s food and non-alcoholic drinks industry, which is the country’s largest manufacturing sector. Our membership comprises
manufacturers of all sizes — making everything from breakfast cereals to organic yoghurt - as well as trade associations and groups dealing with specific sectors of the industry.

Here are some of the companies that we represent: AB Mauri Products; AB World Foods; Accord Tea Services; Agrico UK; Ahmad Tea; AL Simpkin & Co; Alara Wholefoods; Allied Bakeries; Allied Milling & Baking Group;
Allied Technical Centre; Almarr Seafoods; Alpro UK; Antonelli Bros; apetito; Associated British Foods; Aunt Bessie’s; Avana Bakeries; Axive; Barentz UK; Bart Spices; Baxters Food Group; Bel UK; Bennett Opie; Big Oz
Industries; Birds Eye Iglo Group; Blueprint Foods; Bonbon Buddies; Border Biscuits; Bowman Ingredients; Boynes; Britannia Tea Co; British Bakeries; British Pepper and Spice Co; British Sugar; Britvic; Brodie Melrose
Drysdale & Co; Buchannan Butlers Warehousing; Burtons Foods; Cadbury; Cafédirect; Cambridge Health and Weight Plan; Cambridge Manufacturing Company; Camellia; Campbell’s Europe; Cargill; Cauldron Foods; Cereal
Foods; Cereal Partners UK; Cereform; Champagne Foods; Charnwood Bakeries; Chivers Hartley; Clipper Teas; Coca-Cola Great Britain; Coldwater Seafood (UK); Colgate-Palmolive; Dailycer; Dairy Crest; Dalziel Ingredients;
Daniel’s Sweet Herring; Danisco (UK); Danone UK; Danone Waters (UK and Ireland); Dawnfresh Seafoods; DCL Yeast; Deans of Huntly; Delifrance UK; Derrysel; Derwent Lynton Co; Devro (Scotland); Diamond Seafoods (UK);
Direct Tea Supplies; DJ Miles; Dorset Cereals; Dr. Oetker (UK); Duchy Originals; Duncan MacNeil; Dundee Cold Stores; East Anglian Food Ingredients; East End Foods; Elizabeth Shaw; Eniti; European Oat Millers; F Duerr and
Sons; F Smales & Son (Fish Merchants); FR Benson & Partners; Fage UK; Fane Valley Co-op Society; Farmhouse Biscuits; Fastnet Fish; Ferrero UK; Findus; Fine Foods International; Fine Lady Bakeries; Finlay Tea Solutions
UK; Firmenich UK; Fleming Howden; Food Design; Foodmaker; Frank Roberts and Sons; Fribo Foods; G Costa and Co; Gala Coffee and Tea; GB Ingredients; General Mills UK; GlaxoSmithKline Consumer Healthcare; Global
Tea & Commodities; Gold Crown Foods; Golden Wonder; Goodlife Foods; Gordon Rhodes and Son; Gordons Fine Foods; Grampian Oat Products; Greencore Group; Greggs; Griffith Laboratories; Hagesud Bosse (UK);
Hamlyns of Scotland; Haribo UK; Hayden’s Bakeries; Hazeldene Foods; HO Short and Sons; Holgran; Image on Foods; Imporient UK; Innovate Foods; International Fish Canners Scotland; Jackson Bakery; James Ross &
Son (Edinburgh); Jelly Belly Candy Company; Jing Tea; John Hill Foods; John Hogarth; John West Foods; Kavli; Kealth Foods; Keddie Saucemasters; Keith Spicer; Kellogg Supply Services (Europe); Kerry Foods (Yellow
Fats); Kerry Foodservice; Kerry Ingredients; Kettle Foods; Kildorough; Klinge Foods; KP Snacks; Kraft Foods UK; Kudos Blends; Kwoks Foods; Lavazza Coffee UK; Lipton Tea Supply; London & Scottish; Lyons Seafoods;
Macphie of Glenbervie; Macrae Food Group; Macsween of Edinburgh; Manor Bakeries; Marlow Foods; Mars Chocolate UK; Mars Foods UK; Matthew Algie and Company; Matthews Foods; Maxons; McCain Foods (GB);
McCormick UK; McDougalls Foods; MCM Select Foods; McNeil Nutritionals; McVitie’s UK; Meade-King Robinson & Co; Middleton Seafoods; Moguntia Food Ingredients UK; Moray Seafoods; Morning Foods; Muller Dairy
(UK); Nairns Oatcakes; Nairobi Coffee & Tea; Napier Brown Foods; National Food Ingredients; National Starch and Chemical; Nespresso UK; Nestlé Nutrition; Nestlé UK; New England Seafood International; New English
Teas; Newby Teas; Newly Weds Foods; Northern Tea Merchants; Nutrition House Co; Orkney Herring Company; Parripak Foods; Pataks; PepsiCo UK & Ireland; Perrier Vittel UK; Pillsbury; Pinneys; Premier Foods; Princes;
Procter and Gamble UK; Quaker Oats; R&R Ice Cream; RD Blackwood; Rachel’s Organic; Rank Hovis; Rannoch Smokery; Reading Scientific Services; Red Mill Snack Foods; Reginald Ames; RF Brookes; RGB Coffee; RHM
Frozen Foods; RHM Technology; Ringtons; Ripon Select Foods; Robertson’s; Ledbury Preserves; Rockall Seafoods; Roquette UK; RR Herring; RR Spink; Ryvita Co; Sara Lee Coffee and Tea UK; Scholler; Sco-Fro Group;
Scot Trout; Sea Products International; Seachill; SFH Tea; Sharp and Nickless; Silver Spoon Co; Silvery Tweed Cereals; Slimfast Foods; Small Planet Foods; Solae Company; Speedibake; Spicemanns; Storck; Strathaird
Salmon; Summerdown Farms; Syral UK; Tan Y Castell; Tate & Lyle; Taylors of Harrogate; Tayto (NI); TCI International; Tetley GB; TGP 182; The Enjoy Organic Co; The Seafood Company; The Windmill Tea Company; Thomas
Tunnock; Thompson Lloyd & Ewart; Thorntons; Three Cooks; Tivall; Total Greek Yoghurt; Tregroes Waffle Bakery; Tropicana; TW Laycock; Twining and Co; Typhoo Tea; Uin Foods; Unibond Trading; Unilever UK; Unig; United
Biscuits Holdings; Verstegen Spices & Sauces UK; Vimto; Virani Food Products; W Jordans (Cereals); Walkers Nonsuch; Walkers Snack Foods; Wallingford Tea & Coffee; Warburtons; WD Irwin and Sons; Weetabix; Westmill
Foods; White’s Speedicook; Whiteheads (1858); Whittard of Chelsea; Wilkin and Sons; William Jackson Food Group; William Santus & Co; Williamson and Magor; Witwood Food Products; Wrigley Company; Yakult UK;
Young’s Seafood.
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Federation g Engaging with the people who matter

The main picture on our front cover shows FDF President Ross Warburton speaking at our annual dinner

at London’s Dorchester Hotel. The other pictures show (left to right): Dame Deirdre Hutton, former Chair of

the Food Standards Agency; British MEP Geoffrey Van Orden who hosted FDF’s reception in the European

6 Catherine Street, London WC2B 5JJ Parliament; Minister for Food, Farming & the Environment Jim Fitzpatrick, helping to launch a report to mark
tel 020 7836 2460 email generalenquiries@fdf.org.uk the second anniversary of our Five-fold Environmental Ambition; Public Health Minister Gillian Merron speaking
web www.fdf.org.uk at our annual Parliamentary Reception; the Government’s Chief Scientist Professor John Beddington speaking
at our President’s Dinner; Scottish Government Environment Minister Roseanna Cunningham at a screening

of SFDF’s careers film; Shadow Agriculture Minister James Paice at our Community Partnership Awards; and
leader of the SNP in Westminster Angus Robertson MP at our annual Scottish Parliamentary Dinner.
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