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Presentation outline

* The story so far

 Work of the social science research Unit
— Strategy

— Cross cutting research
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What Is socilal science?

Scientific enquiry into society and the
manner in which people behave and
Impact on the world around them.

Measuring, describing, explaining and
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Social science methods

Numbers
Measurements
Proportions

Quantitative Qualitative

Explores issues in
depth

e.g. Surveys
Longitudinal research
Experimental design
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e.g. Depth interviews
Focus groups
Observation

Case studies
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The story so far

Why Is social science important to the FSA?
 Not new — some areas already looking to the
soclal sciences

 Development of Strategic Plan 2005-2010 and
Science Strategy 2005-2010

e In the future need to do more to understand

people’s attitudes & behaviours to meet FSA

policy aims e.g.:

— encouraging the public to make informed choices
about the food they eat

— Influencing catering outlets to follow food hygiene
standards
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The story so far
About the Social Science Research Unit

o Established July 2007
o Small team
o Part of Analysis & Research Division

e Part of Government Social Research (GSR)
network

e Aim to strengthen Agency’s access to social
science In the same way as the physical &
natural sciences
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The G5R Code: Penple WWW.GST.g Rk

Give uppropriute methodolugical and anpariial
evidence-based advice, chollenging
where oppropriate

Make best use of ovnilable resources fumm

Rﬁjrli:d l.llﬁJ prulilul::d .'I |i|".: will
(35K Kecruitment Protocol

1

Establish effecrive links with the

external research community

1

Appropriately Actively
skilled and Cutward cclicboretz
continuoushy facing mp with policy/
developed D'IiIFJWEfY
colleogues
Cemmitted to conlinuous professional Metively collaberate with other analytical
devzlopment in line with the prafessions within and
CPD Hondbeolk across deporiments

The Government Social Rasearch Service [S5R) exists fo serve the public through providing the governmant of the day with
high quality, objecfive, reliable, relevant and fimely social science research to inform policy making ond delivery.

Tha G5B Coda sets oul sevan kay prindplas that cll G5% mambars must adhara te in order to ansure

veseurch umd wnwlysiz thal iz scientificully vgonews, relewn and volued.
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The GSR Code: Products

www.gsr.gov.uk

Based on sound methodology and established
Quality assured scientific principles Complies with relevant legislation

/

Based on best design,

given constrainls e mer

and
impartial

Complies with GSR's
ethical guidelines

Conclusions are clearly ,
and adequately supported by data

Anficipates future policy issues as well as

add ressing current ones

Puhlished

' Answers clear and
’ researchable questions

Diata are made available
wherever possible ., @
Contributes to all stages
™ of the policy and

Clear and concise ‘ delivery process

Related to existing work in field Delivers solutions that are viable,
actionable and represent
value for money

The Government Social Research Service (GS5R) exists to serve the public through providing the government of the day with
high quality, objedive, relioble, relevant and fimely social science research to inform policy making and delivery.
The G5R Code sets out seven key principles that oll GSR members must adhere fo in order to ensure

research and analysis that is scienfifically rigorous, relevant and valued. w ;
P«nah-:s for Palicy
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Work of the Social Science Research Unit

o Strategy

e Cross-cutting research

e Social science advice and support

« Social Science Research Committee
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Social Science Research Strategy
Vision

‘.....recognised, valued and taken into account
In the same way as Is research from the physical
and natural sciences; utilises the best available
thinking and evidence and has the resources
and processes to support the provision of
objective, reliable, relevant and timely
evidence......
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Social Science Research Strategy

Elements
Vision
Elements
v v Y v v
Rese.arch Professional Using Communicating Structures,
planning & systems,
standards research research

prioritisation

Implementation

resources
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Cross cutting research

 Annual Consumer Attitudes Survey 2000-2007

e Public Attitudes to Food Issues 2008
— factors affecting food choices in and out of home
— Increasing food prices and resulting changes to diet

— changes made to diet recently and changes want to
make in the future

— food hygiene at home and when eating out
— communications (specifically web use)

e Review of CAS
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Policy applied research

Food Labelling

« Eye tracking pilot
o Study used In designing new behavioural project
to investigate how people actually use labels

e Robust evidence review
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Policy applied research

Emerging food technologies

e Evidence review - Public attitudes to
emerging food technologies

e Quantitative - British Social Attitudes
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Social science advice and support

— Follow-on formula review

— Information in catering outlets
— Eatwell week

— “One-stop shop” project
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Social Science Research Committee

o Established April 2008
e Chair, Sir Roger Jowell
e eleven members

* meets twice a year
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Remit of the SSRC

1. advise how social science can best contribute to
meeting Agency’s Strategic Plans

2. advise and critically assess how the Agency gathers
and uses social science evidence

3. draw on wider expertise as appropriate to provide
Independent critigue on social science based evidence

4. keep the Agency in touch with relevant social science
activity in the UK and internationally

Papers and information about SSRC can be found at

www.food.gov/science/ouradvisors/ssrc d;
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Future work

« New attitudes and behaviour survey
* Food safety
— Listeria
— organisational behaviour change evidence review

e Health eating
— FSA-ESRC collaboration
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Questions?
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