TOP 20 MARKETS

F|D | E A KEY INDICATORS
Exporters Association
All food & drink £22.1bn £22.60n 2.5% United States [T 2200 ¥ 22%
EU £13.3bn £13.9bn 4.3% FeTeE _ £22oon & -3.4%
_ - o,
Non-EU £8.7bn £8.7bn 0.3% Netherlands _ £16on P 7.7%
EU share 60.3% 61.4% 1.1pp . _ ©14bn A 2.5%
ermany . .5%
Non-EU share 39.6% 38.5% -1.1
’ ° i span [N £995.0m P 2.5%
Trade balance -£24.3bn -£24.0bn -1.4%
Belgium - £694.8m P 7.2%
S NA S H O I china (R £622.8m A 10.3%
TOP 10 PRODUCTS oy [ £582.7m A 4.5%
201 8 Change nustralia [ £444.1m A 12.4%
2018 Value (%) | Volume (%) Hong Kong [ £435.0m & -6.7%
EXECUTIVE SUMMARY Whisky £4.8bn  £3423m 7.7% 3.0% Sieeneo - £423.6m 4P 11.2%
0, 0,
B Headline data indicates a modest increase in UK food Chocolate £749.5m £32.0m 4.5% 3-9% Poland - £399.9m 4 7.1%
and drink exports, up 2.5% (y-0-y) to £22.6bn in 2018, Cheese £675.4m  £60.1m  9.8%  10.8% _ ,
compared to growth of 9.7% in 2017. United Arab Emirates - £360.6m 4 1.6%
. ) Salmon £644.9m  -£84.6m -11.6% -14.2%
® Export growth to EU markets was positive (+4.3%), whilst Denmark . £340.3m  -0.5%
exports to non-EU markets declined slightly over 2018 (-0.3%), Wine £630.4m  £56.1m 9.8% 21.3% . . " ’
isi 9 Canada 316.5m -4.1%
raising the EU share of exports to’ 61.4%. Although there has Gin £614.4m £80.1m 15.0% 11.6%
been a fall in exports to the UK's non-EU trading partners, Sweden . £076.5m b -3.9%
three of the top 20 non-EU markets have shown growth rates Beef £536.6m £35.1m 7.0% 1.9% ' ’
exceeding 10% (China, Australia, and Singapore). . .19
eding 10% { _ gapore) Beer £480.2m  -£365m  -7.0%  -6.3% sepen [l LIAEW IR
m Positively, the food and drink trade deficit narrowed ) . £231om A 5.2%
by 1.4% in 2018, standing at -£24.0bn, which is £348.0m Breakfast cereals ~ £481.6m  £52.7m  123%  13.2% LEITET <m e
smaller than the same period in 2017. Pork cA655m  £6.7m 1.5% 3.2% South Africa . £013.6m ¥ -9.3%
B As shown in Figure 1, the overall value of exports has
nearly doubled over the past decade, from £13.3bn in
2008 to £22.6bn last year.
® Beer and salmon have reported consistent negative FIGURE 1: UK FOOD AND DRINK EXPORT GROWTH
growth in 2018. This fall in salmon was mainly driven by £o50N 20%
the US (overall drop of £55bn, or 8,718 tonnes), and was a
closely followed by France, which saw a 6,406 tonne drop g £20bn 15% j§ \é\gﬁh
in salmon imports from the UK. L% —_ T EG_; Rate (%)
8l 0,
B On the other hand, whisky, chocolate, and cheese, the ‘§ ° g .
UK’s top 3 food and drink exports, have all shown g £10bn 5% =2
. = » Non-EU
growth over 2018 in volume and value. Notably, g @
chocolate and cheese both saw faster growth in export >3 £50n 0% B .
volume over 2018 compared with 2017. > 80N 5% EU27

2008 2009 2010 2011 2012

Data Sources: Her Majesty’s Customs & Excise, and The Office for National Statistics

2013

2014 2015

2016 2017 2018



BRANDED GOODS!

f :I FDEA Grow
E oA sl World £580n  £58m  -0.1% exports of

EU £3.9bn £4.1bn 5.0%

Non-EU £2.0bn £1.8on -10.2% branded FDF

EU share 66.4% 69.8% 3.4pp food and export

Non-EU share 33.6% 30.2% -3.4pp non . ambl tion
EXPO RTS TOP 5 MARKETS alcoholic

I B BTN PP cirink by a reaching
S NAPS H OT Ireland £1.4bn £1.5bn 7.2% thlrd_ -

Germany £515.5m £523.3m 1.5% 5 6 b n
Netherlands £426.1m £452.7m 6.2%
2 O 1 8 France £371.8m £362.4m -2.5% by 2020

United States £201.8m £214.7m 6.4%

FDF AMBITION AND SUPPORT FOR
BUSINESSES DURING BREXIT IMPACT OF CURRENCY ON EXPORT SALES

B Between 2016 and 2017, export values to all major trade partners B Currency devaluation is only one of the contributors to export value

® FDFSs industry ambition is to grow exports of branded food increased (except for Spain) whereas in 2018, exports to 7 of our growth. UK food and drink exports are seen to be high quality
and non-alcoholic drink by a third, from a 2014 baseline, to 20 largest export markets reported negative growth. and safe products that consumers trust, with brand promotion
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off we have seen in 2018 reinforces the need for further
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WHEAT & WHEAT-BASED PRODUCTS: 5 YEAR TRENDS
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CAGR
Product (2014-18)
Wheat £164.7m £265.2m £389.2m £102.9m £63.8m -17.3%
Savoury biscuits £100.6m £105.0m £106.7m £117.4m £132.1m 5.6%
Sweet biscuits £373.7m £385.4m £372.4m £401.7m £416.0m 2.2%

EXPO RTS Bread £103.5m £105.7m £118.0m £115.4m £124.7m 3.8%

Breakfast cereals £362.1m £369.0m £385.9m £428.9m £481.6m 5.9%
S N A P S H O T Cakes £207.0m £223.6m £232.6m £265.1m £230.8m 2.2%
Pasta £49.2m £47.3m £48.0m £57.2m £68.2m 6.7%

2 O 1 8 Wheat-based products (Total) £1.2bn £1.2bn £1.3bn £1.4bn £1.5bn 4.0%

Wheat & wheat-based products:

EXPORTS OF WHEAT-BASED GOODS Share of Total Exports* 10.6% 122% 120% 0.8% 0.8% 16%

B Wheat and wheat-based goods (such as breakfast

cereals, sweet biscuits, cakes and breads) account for
around 10% of overall UK food and drink exports, and FIGURE 3: UK WHEAT-BASED GOODS EXPORT VOLUME

are consistently found in the top 50 exported food products.

B Figure 3 demonstrates that the volume of wheat-based good 200,000
exports have shown mixed performance over the past
decade, with the slowest growing product being breakfast 180,000
cereals (16.3% since 2008), and the fastest growing product
being pasta (50.7% since 2008). However, the amount of 160,000
wheat (as a commodity) and bread being exported has
fallen at an average rate of 17% and 1% respectively per year 140,000
over the past decade. Overall, the quantity of wheat-based 0050

good exports have risen by 16.9% since 2008.

B Thetable opposite outlines the UK exports of wheat and wheat-
based goods over the past 5 years. Sweet biscuits and
breakfast cereals are the top two exported products in
this category, both worth more than £400m in 2018.
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B Despite being one of the lower performers (in terms of
value), pasta exports have shown the fastest growth over

UK Wheat-based Good Exports (Tonnes)

I
the past 5 years (6.7% CAGR over the past 5 years), when 40,000 —_— e —
compared with wheat and other wheat-based goods. In
contrast, wheat exports themselves have fallen significantly. 20,000

B Between 2012 and 2013, pasta exports saw a notable 0
rise, both in value and volume (+22% and +617% 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
respectively). This sharp increase was driven by a 113,065 s o R
tonne rise (919%) in exports to Ireland. This was followed E— bias\é%ﬁrsy — bi\ggjts Bread cé?galss Cakes Pasta

by a tail-off in demand for UK-produced pasta in 2014*.

Data Sources: Her Majesty’s Customs & Excise, and The Office for National Statistics
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B The UK’s top destination for all wheat and wheat-
based good exports is Ireland, with 35.2% being
exported there in 2018. Overall, the EU is the largest
buyer of UK wheat-based products, holding a share of
70% of export value in 2018. The US and France are also
significant importers of UK-produced bread and biscuits.

Top 3

Markets
Ireland,
- Netherlands,
® For cakes, bread and pasta, more than two thirds of export France
sales are accounted for by the top 5 trading partners. The top

5 markets for these products are aimost exclusively EU27 Cakes

countries (Ireland, France, the Netherlands, Germany, and
£230.8m

B Exports of all products increased in 2018, with the
exception of cakes, which decreased by 13%. The fastest
growing product was pasta, due to a 46% increase in
sales to non-EU countries led by Australia and Hong Kong.

Belgium). Amongst them, only pasta forms an exception,
with 6.9% of UK-produced pasta going to Australia.

B | ooking at growth over the past year, non-EU markets
have been a key point of interest, notably the UAE
(United Arab Emirates), Hong Kong, and Australia.
The three markets combined account for around 10% of
UK wheat-based good exports.

Data Sources: Her Majesty’s Customs & Excise, and The Office for National Statistics
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UK FOOD & DRINK EXPORTS AND
IMPORTS REGIONAL MAP*

Key
Food & Drink Export Value

£0 - £0.9bn Bl £3bn - £3.9bn
B £1bn-£1.9bn B £4bn +

B £2bn-£2.9bn

£ Food & Drink Exports ® Ranking of Food & Drink
£ Food & Drink Imports Exports (of 8 SITC Sections)®

) ® Ranking of Food & Drink
B Share of UK Food & Drink Imports (of 8 SITC Sections)®
Exports®

B Share of UK Food & Drink
Imports®

Footnotes

' Branded goods refer to manufactured food and non-alcoholic beverages.
2 Results here are expressed as a percentage of respondents.

% Food and non-alcoholic drink exports from the UK to the rest of the world.

4 Data used in this section include the export of tobacco and live animals.

5 Not all trade can be assigned to one of the 9 English Regions, Wales, Scotland and
Northern Ireland. This is classified as ‘Unallocated Trade’.

6 Other sections here are: crude materials, mineral fuels, chemicals, manufactured
goods (excluding food), machinery & transport, miscellaneous manufactures (e.g.
furnishings), and other commodities n.e.s. (e.g. coins).

Data Sources: Her Majesty’s Customs & Excise, and The Office for National Statistics

Scotland
£ £58%n W 256%
£ £232bn MW 4.9%

Northern Ireland

£ £190bn MW 83%
£ £1.75bn MW 3.7%
North West

£ £187bn MW 81%
£ £466bn MW 9.8%
West Midlands

£ £0.82bn MW 3.6%
£ £3.16bn MW 6.7%
Wales

£ £054bn M 2.3%
£ £079%n W 1.7%

South West
£ £0.82bn MW 35%
£ £252n MW 53%

North East
® 3 £ £024bn MW 1.1% ® 5th
® 5th £ £072on MW 1.5% ® 5th

Yorkshire and the Humber

£ £1.19%n MW 52% ® 6th
? £ £3.450n W 7.3% ® &t
é East Midlands
£ £1.00bn MW 4.3% ® 5th
£ £3.08n M 65% ® 4th

® °2nd East England
® 2nd £ £201bn MW 87%
£ £6.07bn MW 12.8%
London
£ £302bon MW 13.1%
£ £7.70bn MW 16.3%
South East
® 5th £ £156bn M 6.8%
® 4th £ £653bn MW 13.8%
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With the support of industry,
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