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SB
Ts The depth of Carbon Intelligence’s experience

Rich understanding of 
your complexity with 

clients: Unilever, 
leading UK 

supermarkets and 
Burger King

We set the world’s 

first 1.5 °C aligned 
target

1 in 6 
UK SBTs aligned to 1.5C 
have been supported by 

Carbon Intelligence 
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What are the timelines for FLAG targets? 
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FLAG COMPANIES
That do not have 
validated targets

FLAG COMPANIES
That already have 
validated targets

Setting near-
term SBTs

Setting net 
zero targets

Adding net 
zero SBTs

Jun 2022 – Mar 2022
Interim period: FLAG tools 
and guidance are available

Apr 2023* onward
FLAG available for over 6 
months and GHG protocol 

draft released

FLAG targets 
recommended. 
If company does 

not follow 
recommendation, 

they must set a 
FLAG target by 

end of 2023

FLAG targets 
required

Companies with FLAG emissions are required to set FLAG targets from April 2023
Forestry (timber/wood fibre) long-term SBT pathways are not yet available, so 
companies with significant forestry emissions cannot yet set net zero targets

FLAG targets 
recommended

Wait until 
FLAG 

Guidance is 
released

Now until 
June

FL
A

G

*Using GHG Protocol’s Land Sector and Removals guidance for emission accounting and SBTi’s FLAG guidance for setting targets. GHG protocol Land Sector and 
Removals guidance is expected in early 2023.
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FRESH THINKING ON SUSTAINABILITY_

© Carbon Intelligence 2020

Kirsty McKell
Associate Director 
Carbon Intelligence

T  07904 195766 
E Kirsty.mckell@carbon.ci
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18th May 2022

Environmental Labelling: Helping consumers to 
make more sustainable purchasing decisions
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Commercial

Insight
Social

Impact

Together

we are working to drive change that makes a 
tangible difference for Society, Business and 

the Individual
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Making healthy and 

sustainable diets 

easy and accessible 

Halve food waste by 

2030

Double food surplus 

redistribution by 2025

Halve the 

environmental impact 

of packaging systems 

by 2030

Accelerate food and 

consumer goods 

industry transition to 

net zero

Engagement with businesses, policy makers, academia, NGOs and other critical stakeholders

Health and Sustainability Programmes
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Led by science, informed by consumers…

The labelling scheme will be based on science, with extensive consumer research to ensure it is 
communicated effectively.

Good but not perfect…

The scheme will be the best it can, but one which perfectly reflects the unique impact of every individual 
product is neither possible, nor necessary to drive significant, positive change.

Environmental Labelling

Objective: Mobilise UK food businesses to develop a harmonised solution to 
environmental food labelling.
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Industry Steering Group

Industry Consult Group
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Summary of our approach

Stage 1 

Consumer 
research

Test framework 
with consumers

Stage 2  

Consumer 
research

Test prototypes 
with consumers

Stage 3 

Virtual reality 
trials package 

Stage 4 

Virtual reality 
trial consumer 

research 

Stage 5 

In-store trials 
package

Stage 6

In-store trial 
execution

Data

Label design principles

Consumer comms

We are here

Data

Label design principles

Consumer comms
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Sue Patterson
Strategic Relationships and Policy, 
Company Shop
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Thank you for attending!


