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Introduction

Emma Plercy, Head of Climate
Change & Energy Policy, Food and
Drink Federation (FDF)
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The depth of Carbon Intelligence’s experience

Rich understanding of
your complexity with

f.WetSitéhféVOf'd S clients: Unilever,
Irst 1. aligned leading UK

target supermarkets and
Burger King

1in6
UK SBTs aligned to 1.6C
have been supported by
Carbon Intelligence
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GHG Emissions(tC02e)

Defining a net-zero strategy

Reductions pathway, i.e. science-

45,000 based targets
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GHG Emissions(tC02e)

Defining a net-zero strategy

Reductions pathway, i.e.

45,000 science-based targets

55,000
25,000
15,000

5,000
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-15,000

M Gross GHG Emissions ™ Carbon Removals

Removals pathway,
i.e. offsets

Absolute zero
target date
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GHG Emissions(tC02e)

Defining a net zero strategy

Reductions pathway, i.e.
45,000 science-based targets

35,000 Net balance
25,000
15,000

5,000

5,000 2019 2021 2023 2025

-15,000

i Gross GHG Emissions i Carbon Removals

Net zero target Removals pathway,

date i.e. offsets

Absolute zero
target date

41 2043 2045 2047 2049

—Net GHG Emissions



What are the timelines for FLAG targets?

Companies with FLAG emissions are required to set FLAG targets from April 2023

Forestry (timber/wood fibre)long-term SBT pathways are not yet available, so
companies with significant forestry emissions cannot yet set net zero targets
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FLAG COMPANIES
That do not have
validated targets

FLAG COMPANIES
That already have
validated targets

Now until
June

Setting near-
term SBTs
Setting net Wait until
zero targets FLAG
Guidanceis
released
Adding net
zero SBTs

Jun 2022 - Mar 2022

Interim period: FLAG tools
and guidance are available

FLAG targets
recommended

FLAG targets
recommended.
If company does

not follow
recommendation,
they must set a
FLAG target by
end of 2023

*Using GHG Protocol’s Land Sector and Removals quidance for emission accounting and SBTi's FLAG guidance for setting targets. GHG protocol Land Sector and

Removals guidance is expectedin early 2023.

Apr 2023* onward

FLAG available for over 6

months and GHG protocol
draft released

FLAG targets
required
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Kirsty McKell
Associate Director
Carbon Intelligence

T 07904 195766
E Kirsty.mckell@carbon.ci

carbon.ci

FRESH THINKING ON SUSTAINABILITY_
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Alex Smith

Founder & MD, Alara Wholefoods
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alara

delicious and sustainable

r; ALEX SMITH

Founder & MD
A history of being first...

...and this is another first! Being the first cereal brand to ensure net zero emissions in our products.

$S0C,
1975 (7D ) 1988 SS7RSS, 1996 P 2016: Q 2019: 2021:
Started using First brand certified ;: First certified 4: Susgzazrlgs;wd Develop our O’LO( O fvt::dG‘g:;
o

organicin the Gluten Freein ® first range of

2
Jjust £2 found R W
in the street cereal category QQ- the UK manufactureron non-cereal Sustainability
worldwide s earth based on 4 products Initiative of the 8
/C ST P\QQ measures Year

0-9--9--0--9--9--0--0-0-9---9- |
) i NaturalProducts 7 A
: ; Dea

1976: 1994: 2008 2018: oy il
C e . h
rce:;(eeg):ﬁfergl ce\m’:fI erfi( Fair Zero Waste in specialist see- I Sz;:u;tcsgg; &
without added frade " the the food through paper e ek
industry in the rather than hi
sugar oK plastic partnership on
pack




- M\\‘{\‘% vv-‘\ v

organic

alara

delicious and sustainable

g Carbon Calculations

felle

deI|C|ous and sustalnable

O LO r O Total embedded CO2e (T) CO2e Trade price Contributions to Rainforest Saver

delicious and sustainable Month
Total Amount (T) Total Amount (£) Total Amount (£)
Total January 15.88 268.43 550
Total February 19.45 262.61 550
; . ) Total March 25.25 340.88 550
FRUIT o
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The Camley Street Food Quarter
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Harriet lliman
Head of Sustainabllity, IGD
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Together

Commercial Social

Insight Impact



Health and Sustainability Programmes

Sustainable Packaging Systems
ambition to 2030

To halve the environmental impacts of all
packaging systems by 2030 whilst still

enhancing the benefits and quality enjoyed of
products and their packaging today

Making healthy and Halve food waste by Halve the Accelerate food and

sustainable diets 2030 environmental impact consumer goods

easy and accessible Double food surplus of packaging systems industry transition to
by 2030 net zero

redistribution by 2025

~

Engagement with businesses, policy makers, academia, NGOs and other critical stakeholders

© I1GD 2022



Environmental Labelling

Objective: Mobilise UK food businesses to develop a harmonised solution to
environmental food labelling.

Led by science, informed by consumers...

The labelling scheme will be based on science, with extensive consumer research to ensure it is
communicated effectively.

Good but not perfect...

The scheme will be the best it can, but one which perfectly reflects the unique impact of every individual
product is neither possible, nor necessary to drive significant, positive change.

© IGD 2022




Industry Steering Group
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Summary of our approach

We are here

Stage 1 Stage 2

Consumer Consumer
research research

Stage 3

Virtual reality
trials package

Test framework Test prototypes
with consumers with consumers

Data

Label design principles

Consumer comms

© I1GD 2022

Stage 6

In-store trial
execution
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Sue Patterson

Strategic Relationships and Policy,
Company Shop
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HELPING FAMILY BUDGETS
SIRENCGIEY RYIEIER
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20,590

COMMUNITY SHOP
STORES

WELCOMED MORE THAN
5 0,000 HOUSEHOLDS SUPPORTED
NEW MEMBERS IN 2021 IN THE YEAR 2021

COMPANY Home to aw vard-winning social enterprise
SHOP Community Shop

@R@@p TURNING PROBLEMS INTO POTENTIAL



SAVING PERFECTLY GOOD FOOD
ERONMIGOINGRIOAN/ASIHE

@

34.590 TONNES EQUIVALENT TO MORE THAN
SAVE,D FROM WASTE IN 2021 82 M M EALS* 98 M

PRODUCTS
HANDLED

COMPANY aaaaaaaaaaaa -winning social enterprise
SHOP Community Shop

GROUP *Based on the weight saved and the standard industry metric of 420g as an average full-sizemeal @~ ~ TURNING PROBLEMS INTO POTENTIAL



GET IN
TOUCKH

surplus@companyshopgroup.co.uk
or call us on 0800 211 84 84

sue.patterson@companyshop.co.uk
Visit companyshopgroup.co.uk

COM PANY Home to award-winning social enterprise
SHOP o
GroyUp . TURNING PROBLEMS INTO POTENTIAL
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Q&A
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Thank you for attending!
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